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KIRGIZISTAN’DA MARKA KiMLIGININ iINSASINDA DERGI
REKLAMLARININ KULLANIMI: ONE MAGAZINE VE BISHKEKCHANKA
DERGILERINDEKI GiYIM REKLAMLARI UZERINE iNCELEME

Bu calsma Kirguzistan-Tirkiye Manas Universitesi Iletisim Bilimleri Anabilim
Dalnda Yiiksek Lisans Tezi olarak hazrlanmustr. Bu arastrmann inceleme alanm
olusturan Kwrguzistan’daki One Magazime ve Bishkekchanka dergileri ncelenmistir.
Toplanan gbrsel verilerin ~ gostergebilimsel olarak incelenmesiyle dergi reklamciign

durumu ortaya konulmaya cahsilmistir.

Cahgma giris ve sonug bolimii dismda, {ic boliimden olusmaktadr. Arastrmanmn

birinci, ikinci ve Uglncl bolimiinii kuramsal alt yap1 olusturmaktadir.

Birinci  boliminde marka kavrammm tanmu yapildiktan sonra, markalasmaya ait
modeller ve teoriler tanitimustr. Ardndan markalagsma siireci ve bir markann nasil kurulup
mnsaa edildigi, kurulan markanmn devamhhgm kapsayan markalasma siireci agiklanmustr.
Markalagma ve reklam iligkisinin agiklanmasi ile ikinci boliime gegimistir.

fkinci bélumde reklam; kavram olarak ele almp, tammlamasi yapidiktan sonra
tarihi, islevleri ve araglan olarak ele alnmustr. Reklamm iletisim islevi ve kisaca pazarlama



islevine degnilmistir. Reklam araglarmdan biri olan dergiler avantajlart ve dezavantajlart
lle ele almmustr. Reklamm marka yaratma islevi ve marka baghhg yaratma etkisi de ikinci
bolim igerisinde aciklanmistir.

Uclincli  bolimde ise tezin ¢ozimleme yontemi olan gdstergebilim kavramu
aciklandiktan sonra gostergebilimin reklamla olan iliskisi ele alnmustr. Ardmndan tez
kapsammnda incelenen OneMagazine ve Bishkekchanka dergileri ile ilgili bilgilendirme
yapildiktan sonra Roland Barthes’in gostergebilim modeline gore dergilerde yer alan giyim

reklamlar1 incelenmistir. Incelenen reklamlardan yola ¢ikarak sonuca ulagilmistir.

Anahtar Kelimeler: Gostergebilim, Reklam, Marka kimligi, Giyim firmalari, Dergi.
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KBIPI'BI3CTAHIA MAPKA KYBOJIYI'YH KAPATYYJA KYPHAJ
KAPHAKTAPBIHBIH KOJIIOHYJYIIYH U3WJI/1600: BUIIKEKYAHKA
’KAHA ONE MAGAZINE KYPHAJITAPBIHJIAT Bl KHHANM
OUPMAJIAPBIHBIH MUCAJIBIHJIA

byn nmr Keiprei3-Typk “Manac” yHUBEpCUTETH KOMMYHHUKAIIMS HIIMMACPH OAarbIThl
OOIOHYA MaruCTPIUK JUCCEPTAIMs KaTapbl JaspAairaH. byl WIITHH W3UI166 00BEKTHUCH
KaTapbl  KbIprei3cTangarel OneMagazine wmeHeH  Bishkekchanka >xypnammapsigarst
pexiaManap HM3WIIeHTeH. IBUIII00HYH KBIMBIHTHITBIHIA AJTBIHTAH MaaJbIMaTTap OOIOHYA

CEKTOPJyH a3bIPKbl KOPYHYLIY aHAJIN3AEP apKblLIyy aHBIKTAJIIaH.

Byn um yu 6exaymaeH, KUpULIYY KaHa KOPYTyHAy OelyMIaepyHeH Typat. bupunun,

SKMHYHU jKaHa YUYHUY 06yMAepAe TEOPUSUIBIK HErU3 TYLYHYpPYJIoT.

bupuHun OpeHa TeMachl TYIIYHAYPYJIYN, OpPEHJ >KOHYHIOTY TEOpHSUIap AaHBIKTaJarT.

Bbpenarepaun kypynym mpoiieccd OpeHITHH pekiiaMa MeHEH OailiaHblibl TYIYHIYPYIIOT.

DOxuHuYM OedyMIe pekiama: HEeru3rd TYLIYHYKTep, TapbIXbl, MakcarTap XKaHa

MUJIIETTEDP, (QYyHKIUSUIAp M3MIACHTeH. byl pexaManblH MapKETHHT jKaHa KOMMYHUKAIIHS



(byHKIHMACH aHBIKTANTaH. PexnamanapasiH OpeH MEeHeH OaifIaHBIIIbI 1a SKHHYH 00ITyMI0

TYILIYHAYPYJIOT.

YuyHuy Oenymzae >XypHajjapiarbl OpeHATHUK pewIaMallap[blH >KailralikaHIbIIbl
aHanmu3u kacanraH. CeMHOTHKa aHallM3 METOJy JKOHYHIl® MaanbIMar OepuJIreH.
CeMHOTHKaHBIH peKilaMa MEHEH OaiJlaHbIlbl TYLIYHIYPYJIYI KypHaJlJapAaH TOITOJIOH
maansiMaT Roland Barthesnnn ananu3mee MeTogy MeHeH W3WIACHTeH. MakanaHbIH
aKbIpKbl OOJIYMYHI© aBTOp KEJICYEKTeTH WIMMHMI H3WIgeeslep Y4yH MaHMIYY >KaHa
naijlanyy SKbIMHTBIKTap MOHYHIe MaanelMar Oepau. byryH deluH yuryn MaHUIyy

MACCJICHUH YarblJIAbIPBIIIbI I/ISI/IJ'II[66€F€H,Z[CH Makaja asgoai AKTyaJIayy.

Aukbiv ce316p: CeMHoTHKa, pekiama, OpeH, capked (pupmanapsl, KypHa.
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HNCHHOJBb30BAHUE PEKJIAMBI B ’)KYPHAJIAX KbIPI'BI3CTAHA JJISA
CO3JIAHUSA BPEHJIA: CPABHUTEJIBHBIA AHAJIN3 ®UPM OJEX/bI B
KYPHAJIAX BUIIKEKYAHKA U ONE MAGAZINE

JlanHas paOota Obula BBINIOJIHEHA B KAadyeCTBE AUIUIOMHON paboTel [Iporpammbl
Maructparypsl HanpaBnenuss KommyHukamus Keipreiscko-Typenkoro VYHuBepcutera
«MaHac». B pamkax I1aHHOrO HcclenoBaHHUs ObLIM U3y4EHBI >KypHallbl «bUIIKeKYaHKa» U
«One Magazine». C moMOIIBI0 CEeMUOTHYECKOTO aHalIM3a COOPaHHBIX BH3YaJbHBI3 JTaHHBIX

OblJ1a TIPE/ICTABJICHO COCTOSIHUE KYPHAIBHOUW PEKIaMbl Ha CETOHSIIHUIN JICHb.

JunnomHast paboTa, KpoMe€ BBEJICHHUS M 3aKIIOYEHHS, COCTOUT M3 TpEeX YacTew.

HepBYIO, BTOPYIO U TPCTBIO YaCTh UCCICAOBAHUS COCTABIIACT TCOPUTHICCKAA OCHOBA.

B mepBoii yactu paboTHI MOCie 03HAKOMIICHHS C TIOHATHEM OpEHI, paccKa3aHo O
MoOZeIsIX U Teopusx Openaunra. Ilocime sToro mpenocraBieHa MHGOPMAIUS O Ipolecce
OpeHIMHTa U €r0 CTPOCHUH, & TAaKKe PACCKa3aHO O Mpoliecce o0ecriedeHnst HeMPEPhIBHOCTH
Oopenaa. C MOMOIIBIO PACKPBITUS B3aUMOCBS3M OpPEHJMHIa M peKiiaMbl ObUI OCYIIECTBIIEH
nepexoJl KO BTOPOH dYacTu IUIUIOMHON pabGotbl. Tam ke, mocie pacKpbITHS MOHSTHUS

«pekiama», ObUIO PACCKa3aHO O MCTOPUHU, (DyHKIUAX U MHCTPYMEHTaX peKiaMbl. belna



KOPOTKO 3aTpoHyTa TeMa pEKIaMbl, KaKk (yHKIUU KOMMYHHKALlUM W MEHEIKMEHTA.
IlpenocraBnena uHpopManus O NPEUMYIIECTBaX U HEJOCTATKaX )KypHAJIOB, KaK OJJHOTO UX

UHCTPYMEHTOB PEKIIAMBI.

Bo BTOpOil yacTu paboOThl pacKpbiTa TaKUE TEMbl, KaK, (PyHKIHS CO3laHUs OpeHna
pexnamoii U 3¢deKT co3maHus JOSIIBHOCTH K OpeHmy. B Tperbell wacTu mociie 1mocie
PACKPBITHS TOHSTHSI CEMHUOTHKA B KaUeCTBE METOJa MCCIENOBaHUS ObLIa M3ydeHa CBS3b
MEXy pexiiamoi u cemuoTuko. Ilocie aToro nmo cemuorndeckoit mojaenu Ponanna bapra
OblTa WCJeIoBaHa peKiaMa OJICKIIbI, HAXOMAIAsIcS B KypHanax «bumkekdankay nu «One

Magazine». Takim 00pa3oM paboTa TOCTHIIIA CBOCTO 3aBEPIICHHMSL.

Karwuesblie cioBa: Cemuoruka, Pexinama, bpena, ®upmel oaexbl, XKypHai.
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USE OF ADVERTISING IN MAGAZINES FOR CONSTRUCTING BRAND
IDENTITY IN KYRGYZSTAN: CASE STUDY OF CLOTHING
ADVERTISEMENTS IN MAGAZINES ‘ONE MAGAZINE’ AND
‘BISHKEKCHANKA’

This work was prepared as a master thesis for a graduate of the Institute of Social
Sciences of the Kyrgyzstan-Turkey ‘“Manas” University. The advertising pages of the
journals of OneMagazine and Bishkekchanka, Kyrgyztan based journals, have been studied
in this paper. The purpose of this work is to analyze the situation of advertsing in the

selected area.

This work consists of the three parts, introduction and conclusion. The first, second

part and third parts are based on theoretical knowledge.

In the first part the term of brand is been defined, and the models and theories of
branding has been described. Further the construction of a brand and the process of
branding is been studied. Under the theme of branding the process of branding and brand
identity have been described with the annotation of persistency effect. With describing the

relationship between branding and advertisement the second chapter of the thesis begins.



The main theme of the second part is the theme of advertising: in the second chapter
the term of advertising been investigated. The background, functions and mediums have
been studied. The communication function and marketing effect of advertising is been
mentioned. The magazine medium of advertising is described with its advantages and
disadvantages. The function of building a brand and brand loyalty have been studied in this

second chapter.

The third part includes the description of semiotics and its relationship with
advertising. Further the journals OneMagazine and Bishkekchanka have been described in
details under the scope of this study. At the end of the chapter the data collected have been
analyzed by the semiotic analyses method of Roland Barthes. By the examined data the

conclusion have been reached.

Keywords: Semiotics, advertising, brand identity, retail brands, journals.
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ONSOz

GUnlik hayatm her annda kargimiza ¢ikan reklamlar yasammmizn bir pargasi haline
geldi. Bu konuda egtimhi olsun olmasm kitleler reklamlarnt  yorumlamakta ve
reklamverenleri degerlendirmektedirler. Gittikce yazidan uzaklasip yalizca gostergelerle
kusatlan diinyamizda c¢izimler yeni boyutlara tasmmaktadir.

Kendim de bir pargast oldugum Kirgzistan’daki reklam sektOriiniin - gelismesi
benim i¢in bu tezin ger¢ek amacmi olusturmaktadw. Bu tez sayesinde firmalarm eksiklerini
gormeleri ve daha profesyonel reklamciia yonelmeleri ign bir ara¢ olmasi dolayisila daha
basarth hale gelmeleri amaglanmaktadr. Boylelikle giinlik karsilastigmiz reklamlar sikict
bir hal almaktansa her bir bireyin tiikketici oldugu dinyamizda daha giizel reklamlarm
karsmuza ¢ikmasi saglanacaktrr.

Bu cabsmada emegi gecen tiim Manas Universitesi Ogretim goreviilerine, bana
Iletisim Bilimlerini sevdiren Istanbul Universitesi iletisim Fakiiltesi dekam saym Prof. Dr.
Niliifer Sar1 Sezer’e, tez siiresi boyunca beraber yiiriidiigim Yuliya Usenko’ya ve Ozellikle
sevgili Yrd. Do¢. Dr. Gokce Yogurtcu’ya sonsuz sabrindan dolayr tesekkiir ederim. En
bliyik tesekkiirii ise sabri ve destegiyle her zaman yammda olan ve beni motive eden

babama ve aileme ediyorum.

Biskek 2017 Zeynep DEVELI



