0z

Yazar : Banu ERDOGAN CAKAR

Universite : Kirgizistan — Tiirkiye Manas Universitesi
Anabilim Dali : Tletisim Bilimleri

Tezin Niteligi : Yiiksek Lisans Tezi

Sayfa Sayisi s XVII + 136

Mezuniyet Tarihi :01.09.2015

Tez Danigsmani : Dog¢. Dr. Ercan OKTAY
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ACISINDAN KURUMSAL IMAJI

Imaj kavrami hem sosyal yasamda kisiler agisindan, hem de is yasaminda
kurumlar agisindan biiyilik bir 6nem tagimaktadir. Varliklarini siirdiirmek isteyen kisi ve
kurumlarin olumlu bir imaja sahip olmalar1 gerekmektedir. Bireylerin bir kurumu
algilamas1 olarak tanimlanan kurumsal imaj, rekabette basarili olmanin temel
unsurlarindan biri olarak kabul edilmektedir. Kurumsal imaj, kurum hakkinda kurum
paydaslarmin fikir sahibi olmalarinda rolii bulunan bir unsurdur. Ustlendigi bu rolle
kurumun taninmasina, degerlendirilmesine ve toplum igerisinde varligini siirdiirmesine
katki saglayabilir. Kiiresellesmenin etkisiyle tiniversitelerin ulusal ve uluslararasi alanda
kendilerini gostermeleri, gerekli fiziki altyapi, toplumsallasmaya katki saglayacak
sosyal hizmet birimleri ve nitelikli Ogretim elemanlar1 olan bir iiniversite imaji
yaratmalar1 kaginilmazdir.

Calismada Kirgizistan-Tiirkiye Manas Universitesinin &grenciler tarafindan
algilanan kurumsal imaji ortaya konulmaya ¢alisilmistir. Teorik kismi olusturan birinci
ve ikinci boliimde imaj, kurumsal imaj ve kurumsal imaj olusumunda etkili olan
faktorler, tiniversite kavrami ve tarihsel gelisimi, bir kurum olarak {iniversite kimlik ve
kiltir iliskisi pek cok yazar ve aragtirmacinin goriis ve yaklasimlar 1s18inda
incelendikten sonra bu konu cercevesinde hazirlanan anket ile uygulama kismi
yapilmugtir. Yapilan alan arastirmasiyla, Kirgizistan-Tiirkiye Manas Universitesi'nin
kurumsal imaj olusumunda etkili olan temel faktorlerin neler oldugu belirlenmeye

calistlmistir.  Arastirma sonuglar1 biitiin olarak degerlendirildiginde, {iniversite



Ogrencilerinin iiniversitenin kurumsal imaj algilar1 demografik 6zelliklerine ve bakis
acilarma gore farklilik gosterdigi anlasilmaktadir. Yine bu verilerden hazirlik smifi
Ogrencilerinin {iniversiteye gelmeden Onceki beklentilerinin karsilandigi, hayal

kirikligina ugramadiklari saptanmustir.

Anahtar Kelimeler: Imaj, kurumsal imaj, {iniversitelerde imaj
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CTYAEHTTEPAUH KO3 KAPAINIBIHJIA KBbIPI'BI3-TYPK MAHAC
YHUBEPCUTETUHUH UHCTUTYTTYK UMUJI2KHU

MMumx TYIIYHYTY KOOMAYK TypMyIITa JKeKe ajamaap TapaOblHaH jkaHa WII
yelipecyH/1e MekeMe TapaOblHaH YOH MaaHWre 33 OOJITOH TYIIYHYK OoJym caHanar. O3
JKalllOOCYH YJIAHTBIII HUTHINKKE JKCTUIIYYHY KaaJjlaraH agaM XK€ MCKCMCEJICPAUH JKaKIIbI
UMUKre 33 Oonyycy 3apeul. WHcanmapIplH MeKeMeHH KaObul allyycy KaTapsl
aHBIKTAITaH MHCTUTYTTYK MMU/DK aTaaHJAIUTBIKTa MUTMIMKKE >XETYYHYH HETH3IH
AIIEMEHTTEPUHUH OupHu Katapbl KaObul anbiHAT. MHCTUTYTTYK HMMHIDK al MeKeMe
Tyypajdyy MEKEMEHHH KbI3MaTTAlITAPBIHBIH CO3YHYH OTYMIYY OOJIyIIyHIa YOH POJIb
OMHOTrOH »3JeMeHT Oonyn caHanar. ANl UMUK Oyl pPOIy MEHEH MEKEMEHHH
TaaHbBLITYYyCYHa, OaajlaHbBIIILIHA KaHA KOOM NYUH/C JKarman 6I/I.]'IYYCYH6 CaJIbIM KOIIIO
anat. ['mobGanu3anusHbIH TaaCUpU MEHEH YHUBEPCUTETTEPJMH MaMIIEKETTHK JKaHa 3JI
apajbIK JCHIDIJJIE ©3/16pYH KOpceTe allyyCy YUYYH, 3apbul OOJrOH HMH(PACTPYKTYpa,
colMajalryyra cajblM KOIIyy4dy KOOMIYK KbI3MAaTTBIK OWUpAMKTEp KaHa camnarryy
OKyTYyy4yJiapbl OOJITOH OKYY aWIbIH UMHDKAH JKapaTyyCy 3apbUl. ATaaHJaIITHIKKa
TYPYKTYY CTpPYKTypa JereHjie, YHHMBEPCUTETTMH MHCTUTYTTYK WMU/KUH KaObLI
anyydyiap TapaOblHaH TaHJAIBIIIBIH KaMCBI3 KbUIyydy TapaOblH aljbira YblrapraH
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byn uzunnee nmmuae Keiprei-Typk Manac yHUBEpCUTETUHHH CTYICHTTEp TapaObIHAH
KaObLT allbIHTaH HMHCTUTYTTYK UMUK TYIIYHYKTOPYH 0aajooro apakeT >Kacairas.
Teopusnblk OOIYTYH TY3r6H OMPHHYM KaHA SKUHYU OOITYMYHI® UMUK, HHCTUTYTTYK
HMHUIDK JKaHa MHCTUTYTTYK HMMHUDKIAWH KaJIbIIITAHBIIIBIHAA TaaCUPHUH TUUTU3TEH
dakTopiop, YHMBEPCUTET TYUIYHYTY, OUp MeEKeMe KaTapbl YHHUBEPCUTETTUH IKEKe
©3re4yeyIry  MEHEH  MaJaHUSATBIHBIH  apachblHAarsl  OaljaHBIl  KOINTOreH
OKYMYILITYYJIApJbIH K63 KapalblHAa 0aanaHblll, METONIOPY apKbUIYy W3WIIECHTEHACH
KI/IfIHH, 6y.]'I TCMAaHbIH aJIKarblHJAa JdasgpAairal aHKETaHbI naf/i)laﬂaHyy MCHCH
MpaKTHKaIbIK OemyMmy artkapbuirad. byn Oareittyy umsuinnee ummniae Keiprei-Typk
MaHac yHUBEPCUTETUHUH HMHCTUTYTTYK HMHDKUHUH KAaJBIITAHBIIMIBIHAA TaacCUPAYY
0ONTOH Herm3ru (QaKToOpJIOpAy OCNruiee apakeTu KepylireH. W3uigee HWIIMHUH
HATBIKACHIH  JKAJIIIBICBIHAH — aJIbII 6aanaraH)1a, YHUBCPCUTCTTHUH HHCTUTYTTYK
UMUJKUHUH CTYJIEHTTEep TapaOblHaH KaObL1 allyycy AeMOrpadUsIbIK ©3re4elyKTOpYHo
JKaHa KO3 KapallTapblHa KapaTa aiblpMallaHTaHbl OCNTHIICHTeH. AJBIHTAH YIIYJ 3JIe
MaaJbpIMaTTapAblH HETU3HMHJIE, AAsAPI00 KYPCYHYH CTYJIECHTTEPUHMH OKYYy JKalblHa
KEJIFEHI'e YEeWMHKM KYTKOH HEpCEelepH OpYHJAITraHbl JKaHA YHHUBEPCUTETKE

TaIIBIPraHbIH OKYHOOI TypranabIKTapbl OENTHiyy OOITOH.

AuKbIY ce310p: MUK, HCTUTYTTYK UMUK, YHUBEPCUTETTEPAEC UMUK
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OIIEHKA KOPIHOPATUBHOI'O UMHUIXA KbIPI'BI3CKO-TYPELKOI'O
YHUBEPCUTETA MAHAC C TOYKU 3PEHUSA CTYAEHTOB.

[TonaTne UMUK UMeeT OOJBIIYI0 BaXXHOCTh M B COLMAIBHOM JKHU3HU C TOYKH
3peHHst OOIIecTBa, MU B  Kapbepe C TOYKH 3peHus yupexaeHui. s moneil u
YUPEKIAEHUHN, KOTOPBIE XOTAT MPOJOJIKUTH CBOE CYIIECTBOBAHHUE, OYEHb BAKHO MMETh
xopowndt uUMHWIK. Bocnpustue ¢Gu3MyecKWx JIMI  KAaKOro-aubo  yupekIeHHs
ONpeeAeTC KaK KOPIOPAaTUBHBIM MMHK. B KOHKypeHIMM Ha IyTH K YCIHEXY,
KOOPIIOPAaTUBHBI UMUK SIBJISIETCS TJIaBHEMIINM 3j1eMeHTOM. KoprnopaTUBHBIN UMUK,
MIOMOTAET CIOXKHUTH 00I1Iee MHEHHE 00 YUPEKICHUN Y 3aMHTEPECOBAHHBIX JIUI. A TaKkKe
OH MOMOTaeT B NPOLECCe MPEACTABICHUS, OLECHUBAHUS W BOCHPHUATHS YUYPEKICHUS
obmectBoM. Ilox BiusHMEM Tr00aNM3alliy HALMOHAIBHBIM U MEXIyHapOIHBIM
YHHMBETCUTETAaM Ba)KHO CO3/IaTh UMUK C HYKHBIMH HH(PPACTPYKTYPOU, COIMATBHBIMU
CHUCTeMaMH ITOMOTAIONINX COIMHUATU3AINN W KBATH()UIUPOBAHHBIMH CHEIMAIUTaMU.
Hcxons U3 KOHKYpEHTOCIIOCOOHOCTH YHHUBEPCUTETOB M MX KOPIOPATHBHBI MMHJIKEH,
MBI OLICHUM CTEIEHb IPEAIOYNTAEMOCTH Y LIEIEBON KaTErOpHUH.

B ostoii pabGore ObUIO MPOBEAEHO HCCIEAOBAHHE KOPIOPATUBHOIO HMHJDKA
KsIpreizcko-Typenkoro yausepcurera Manac co CTOPOHBI €ro y4eHUKOB. B 1Be wactu
TEOPETUYECKOIO pa3/ieNna BXOAAT TAKUE NOHATHA KaK: UMUK, KOPIIOPATUBHBIM UMUK,

OCHOBHBIC COCTAaBJIAOIIHNEC WU BJIUAIOIIHNC (l)aKTOpLI Ha o6pa30BaHHe KOpIIOpaTUBHOT'O



UMUJKA, a TaKKe IOHSATHUE YHHBEPCUTET U €ro HCTOPUYECKOE pa3BUTHUE, MACHOPT
YHUBEPCHUTETA KaK CAMOCTOSTENILHOTO YUPEXKIECHUS U coluanbHble oTHOLeHus. Ilocne
U3y4YEHHs MHEHHUH M TOAXOJOB pa3HBIX HCCIENOBAaTeNIed B INPAKTUYECKOM pasJieie
ObLIO mpoBeneHO aHkeTHpoBaHue. [lo pesynpTaTam uccieoBaHUs, OblIa craejgaHa
paboTa Haa COCTaBICHHEM OCHOBHBIX ()aKTOpOB BIMSIONIMX Ha o00pa3oBaHue
KOPIIOPaTUBHOI'O HUMUIKa YyHHMBepcuTeTa, Manac.  Ilocne oueHku pe3ysabTaToB
UCCJIEIOBAHMsI CTAJ0 MOHSTHO, YTO IOHATHE KOPIOPATUBHBIM MMMJIK Yy CTYIEHTOB
yHUBepcuTreta MaHac, MEHSeTCs B 3aBUCUMOCTH OT pa3HooOpa3usi  B3IJISAOB U
nemorpaduueckux ocoOeHHOCTel. bbUlo ycTaHOBIIEHO, YTO CTYAEHTHI MOJ Kypca He

ObLIH pa3ovapOBaHbl U TX OXTHAAaHUA ObLIH OIpaBAaHBbI.

Kurouessbie ciioBa: IMumk, KOpnopaTuBHI UMUK, UMUK B YHUBEPCUTETE
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KYRGYZSTAN TURKEY MANAS UNIVERSITY’S CORPORATE IMAGE
FROM PERSPECTIVE THE STUDENTS

Concept of image is important both for people in their social life and for the
corporate in their business life. If individuals or corporate want to maintain their
existence they are required to have a positive image. Institutional image which is
defined as perception of individuals to corporate is accepted as one of the fundamental
element to be successful in competition. Corporate image is a element which has a role
in corporate stakeholders have an idea about institution. It can be contribute to be
recognized, to be evaluated and to be remain to existence of the institution in the social
life, with undertake this role. With the impact of globalization, the universities to show
themselves in national and international areas, university image which has essential
physical infrastructure, social service units which will contribute to socialization and
qualified instructors must be created.

In this research, it is tried to expose that Kyrgyzstan Turkey Manas University’s
corporate image is comprehend by the students. After in first and second chapter which
is consist of theoretic part image, corporate image and the factors which affect the
formation of corporate image, concept of university and historical development, identity
and culture relations of the university as an institution is studied in the light of the views

and approaches of the many authors and researchers; practical part is practiced with the



questionnaire which is prepared about this topic. With the branch research, it is tired to
be determined what are the basic factors which are effective in formation of Kyrgyzstan
Turkey Manas University’scorporate image. When research’s results all are evaluated, it
is understood that there were differences corporate image perceptions of the students’
the university according to demographic characteristics and perspectives. From this
data, it is found that expectations of the students of the preparatory class were provided

by the university and they were not disappointed.

Keywords: Image, corporate image, image in universities
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