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ACIKHAVA REKLAMLARINDA HIZLI GORSEL TEMAS:
KIRGIZISTAN'DA ANAYOLLARDA ARACLARIYLA SEYAHAT EDEN
YOLCULARIN ACIKHAVA REKLAMLARINI ALGILAMA DUZEYI
(DENEYSEL BiR CALISMA)

21. ylzyln en Onemli reklam mecralarmdan biri haline gelen acikhava
reklamlar, kokeni ¢ok eski zamanlara dayanan bir reklam tiriidir. Zaman igerisinde
ihtiyaglar dogrultusunda olduk¢a fazla ilerleme katetmis bu reklamlar, smirlari zorlayan
yaratict fikirlerle tiiketiciye tanttigi {irlin hakkmdaki mesajlar1 ¢ok kisa siirede vermeyi
amaclayan araglar haline gelmist. Maliyet ve {iriin tantimindan alman sonuglar
incelendiginde ise olduk¢a basarih veriler elde ettirdigini gérmek miimkiindiir.
Ureticiler tarafindan bu sebepten otiirii biiyikk ilgi gdrmekte olan acikhava reklamlar,
Krgrzistan’da da reklameilik sektoriinde oldukga biiyikk bir paya sahiptir.

Tiketiciyi kamuya acik alanlarda yakalayan ve {ireticiye ait mesaji oldukca
kisa siirede vermeyl amaclayan bu araglarm diinya genelinde en yaygm kullanmu ise
billboardlardr. Kiguzistan'nn Biskek sehrinde oOzellkle sokaklarda yogun bir sekilde
karsilastigmiz bir tiir olan billboardlarm, yol boyunca kullamm skl dikkat ¢eken bir
baska unsurdur. Hedef Kkitlesi Ozellkle seyr halindeki tiiketiciler olan bu reklam
mecralarmm sk kullanmlarmdan dolayr ortaya bir tir alglanma sorunu ¢ikmaktadir.
Bu sorunu agmak isteyen iireticiler ise yolu cekici renk ve uygulamalarda aramaktadir.

Bu arastrma, Biskek’teki insanlarm bilboardlarda yer alan mesajlart tek
seferde ne Olgiide algladiklarini saptamaya cahsmaktadir.

Anahtar Kelimeler: Algilama, Acgikhava reklamciid, Billboard, Reklam
mecralar, Kirgrzistan'da Reklamcilik.
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ThlTarsl KOPHOK-’KAPHAKTAP MEHEH bLIJIaM BU3YaJIbIK KOHTAKT . KbIprei3cTaHabIH
0aIIKbI KOJIOPYH/IAa YHAA MEHEH CasiKaTTaraH ;KYpPryH4yJdopAYH ThIIIKbI KAPHAKTAPIbI
Ka0bLI aj1yycy
(3Kcne puMe HTAJIBIK U3UJ1/100)

ThImKel skapHaMaHbl 21 — KbIIBIMAATHI JKapHaMa OEpYYHYH 2H 3J€ MaaHWUJyy OOJITOH
KaHAJIJApbIHBIH OWpU >KaHa TYMKY TETUHIe OalbIpKbl KapHaMalapAblH OUp TYpy KaTapbl
alThITYy 0070T. ME3riIInH OTyImy MEHEH MYKTaXIBIKTapJblH CaHbl apTKaH CAbIH OHYKKOH
Oyn »apHaMma TYPY, YEKTEITeH YblTapMadbll 4eOEepUUINK MEHEH KePEKTOOoUyre TOBap Tyypalyy
KbICKA MOOHOT apalIbIThIHIA MaaJbIMaT OepYYHY KO3/IeTOH KapaXaTThIH TYpyHe ainanjabl. baa
)KaHa ~ TOBApIbl  TAHBITYYJAaH  QIBIHTAH O KBIMBIHTHIKTAPABl  HM3WJIIETEHIEC  MaaHUIYY
MaajbIMaTTapra 33 0ojiyyra MYMKYH. OHAYypylIMyJiep TapaOblHaH ©Te KeIll MaaHW OepuireH
TBILIKBI KapHama, KbIprbI3cTaHIbIH a dKapHaMa CEKTOPYH/a YOH MaaHUTe 39.

Kepekreeuyny KoOMIyk kepiepae KeHYJIYH OypAypyH, ara eHIYPYY4YHYH HMUKUPUH
KbICKA MOOHOT WUYHUH/IE KETKUPYYHY MaKcaT KbUITaH MBIHAAW THIMIKBI KapHAMAaapIblH dH KOl
KOJIIOHYNMraH TYypy - Oyn kepHek-kapHakrap (Billboard). ©3reue Keipreiscranasia 6opoopy
BUIIKEKTHH KOYeIIepyH1e KOJay OOMIION MIIMHTEH KOpHOK-)KapHAKTapJblH TYPYHYH KONTYTY
aJlaMJIbIH KOHYIYH ©3yHe Oypaypatr. bupok amapasiH KeNTYry MakcaTTalraH aylIuTopusi OOITroH
KepEKTOOUYIOpaAYH Oyl HepceHHW Kepyydy KaTapbl KaOBUIBIN ajiblll, KOHYMYIIK® alIaHTyy
MacellecMH >kaparaT. bya maceneHu uedyy YYYH OHAYPYIMYJIOp alaMIblH KOHYIYH ©3YHO
OypaypraH TyCTepay JKaHa ap TYPAYY BIKMalapbl KOJIOHYIIAT.

byn usunnee bunkekrern agamaapIblH KOPHOK-)KapHaKTapJarbl MaalabIMaTThl Oup
KOPYYZlo KaHai IeHIIIAe KaObll aaapblH aHBIKTOO MAaKCAThIH/IA YKacaJIbl.

Aukbly ce3aep: Kabbun anyy, chIpTKel )kapHama, kepHek-xapHak (Billboard), xxapHama

kaHanaapel, Kelprelscrangars! ;xapHama.
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Koporkuii BU3yaJbHbIil KOHTAKT ¢ HAPYKHOH peK/JIaMoii: ypOBeHb BOCIIPUATHS HapPY/KHOM
PeK/IaMBbl IACCAKMPAMU HA aBTOMOOM/IBbHBIX Joporax Keipreiscrana (3KkcnepuMeHTa bHOE
HCCJIe/I0BaHKe)

OmHuM M3 cambIX BaXHBIX pEKIaMHBIX HocuTened 21-ro Beka sBisercss HapyxkHas
pexiaMa, Kotopasi OepeT cBOe Hadalo C JPEBHMX BpeMEH. DTOT BHJ PEKIAMbl CO BPEMEHEM
pacumpsieT TpaHUIbl TBOPYECKUX MJAEH U CTAHOBUTCS CPEJICTBOM, HAIpPaBJICHHBIM Ha
uH(opMUpOBaHHUE MOTPeOUTENs B TEUEHUE KOPOTKOTO BpeMeHU. B pesynbrare mccienoBaHuit
(MHAHCOB ¥ TPOJBMKECHHS TPOAYKIMH MOXKHO TIOJYYUTh BECOMble HaHHbIE. HapyxkHas
pexiaMa, B KOTOPOM 3aMHTEpeCcOBaHbl MPOU3BOAUTENM, 3aHUMAET OOJIBIIYI0 YacTh PEKIAMHOIO

cexropa KeIpreiscrana.

PexnamHble IMTHI, 3acTaONMe MOTPEOUTENS] B OOIIECTBEHHBIX MECTaX U MPHU3BAHHBIC
nepenaTh COOOIIEHHE O MPOAYKIHUH/YCIYre OTHOCUTEIBHO B KOPOTKMII NEpHOJ BpPEMEHH,
HauOoJiee pacmpoCTpaHEHBl MO BceMy MHUpY. YacToTa MCIOIB30BaHUS PEKIAMHBIX IMIMTOB Ha
yauiax ropoaa buikek sBiseTcs eue oAHUM (AKTOPOM, MPHUBJIEKAIONIMM BHUMAaHHUE K TaHHOMN
teme. LleneBas aynuTopust moTpeOUTeNei, B YaCTHOCTH MeEIeXo/ibl, Hanbojee 4acTo o0pamaoT
BHUMAHME HA pEKIaMHbIE LOMTHI, YTO CO3JA€T HEKOTOPYH TPYIHOCTH B BOCIPHUITHH.
[IpousBoguTenu B MONBITKAX MPEOJOJEHUS ITUX TPYAHOCTEM CTApAKOTCA MCIIOJIb30BaTh SIPKUE

[[BETA U pa3Hble BUbl HAPY)KHON pPEeKIaMBbl.

B nannoOli paboTte ObLIO MCCIIEOBAHO BOCIPHUATHE COOOIICHUN B PEKIAMHBIX IIMTaX

KUTEJSIMU ropojia bullkek 3a 0WH MPOCMOTP.

KiloueBble cioBa: BOCHpUATHE, HapyXKHas pekiamMa, peKIaMHble MMTHI, CQepsl

peKambl, pexiamMHas uHIycTpus Kelprei3crana.
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Quick Visual Contact in Outdoor Advertisements: Outdoor Ads perception of passengers
traveling by car on carriageways in Kyrgyzstan
(Experimental Study)

Outdoor advertising which have become one of the most important media, IS an
advertising type that has origins in the very old times. These advertisings have brought through
in time towards the needs occurred and become aiming to introduce the product to the consumer
in a very short period of time by creative ideas that are pushing the limits. When the product
mtroduction results and the costs are investigated, it’s quite possible to see that it has achieved
fairly successful. Outdoor advertising has been paid attention by the producers in accordance

with the facts mentioned above. So this type of advertising has a quite big market share in
Kyrgyzstan.

The most common use of this advertising, which catches the consumer in public domain
and aims to deliver the message to the consumer in a short time, is generally billboards in the
World. Another remarkable fact is the high frequency of the billboards in Bishkek City of
Kyrgyzstan where one confronts intensely. The frequent use of this advertising medium which
targets the group of people navigating cause some sort of perception problem. The producers that

are willing to come over this problem seek a solution in attractive colors and applications.

This study focuses on defining the perception scale of the people in Bishkek on the

messages on the billboards in a single time.

Keywords:  Perception, Outdoor advertising, Billboards, Advertising media,

Advertising in Kyrgyzistan.



