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KONAKLAMA ISLETMELERINDE TUTUNDURMA FAALIYETLERI:
KIRGIZISTAN’DA BiR ARASTIRMA.

Turizm sektorii, 6zellikle 20. ylizyiln ikinci yarsindan itibaren hizh gelisme
gostererek bircok lilke ekonomilerinin kalkinmasinda biiytik katkida bulunmustur. 2000
yilinda 693 milyon uluslar arasi1 seyahat eden turist sayis1 2006 yilinda 847 milyona,
2007 yilinda da 903 milyon kisiye ulagmustir. Turizm endiistrisi sahip oldugu bu kitlesel
0zelligi nedeniyle ve hizmetin tretilmesinde asil olan insangiicli olmasindan dolayi, en
cok isgiicii istihdammi saglayan sektor olarak gelismekte olan iilkelerin biiyik
problemlerinden biri olan issizlik sorununu c¢dzmede Oncelikli ekonomik dal
sayilmaktadir. Ozellikle, kit kaynakl iilkelerin ekonomilerinin karsilastig1 sorunlarin

¢coziimiinde ve darbogazlarin asiimasinda adeta bir ¢ikis noktasi haline gelmistir.

Turizm sektorli, hizmet sektoriinlin alt dallarindan biridir. Turizm pazarlamas:,
pek cok yOniiyle hizmet pazarlamasmin tasidigr ozelliklere sahiptir. Ancak, hizmet

pazarlamasinda bulunmayan baz 6zelliklerin turizm pazarlamasinda s6z konusudur.

Giintimiizde turizm endistrisinde yer alan turizm isletmeleri, sayis1 agisindan
olsun ¢esidi agcisindan olsun eskisine gore fazlalasmistir. Dolayisiyla, turistlere sunulan
iiriin ve hizmet ¢esitleri de artmistir. Ayni zamanda giinlimiiz turistleri daha incelikli ve
bilingli diisiinen tiiketiciler olduklarmndan turizm isletmelerini segerken daha segici

davranmaktadirlar.

Bir irriin ne kadar iyi olursa olsun hatali ya da yetersiz tutundurma faaliyeti
hedef pazarda istenilenin yakalanamamasma neden olmaktadir. Tim isletmeler i¢in

amaglarina ulasmak iizere uygun pazarlama karmasi elemanlari olusturmak 6nemlidir.



Ancak turizm sektoriinde markaya bagmmliligin az olmasi nedeniyle pazarlama karmasi

elemanlar1 igerisinde tutundurma faaliyetleri daha da 6nemli hale gelmektedir.

Turistik {iriin kapsaminda yer alan konaklama hizmetlerinin tutundurma
faaliyetleri; turistik {irlinli satmak tlizere reklam kampanyalarini gerceklestirme, turizm
fuarlar1 ve sergilerine katilma, info turlar1 diizenleme, kataloglar1 ¢ikartma ve baska

bunun gibi etkinlikleri kapsamaktadir.

Kirgizistan’da bulunan ¢ogu konaklama isletmeleri Sovyet Birligi zamanimnda
kurulmus olup, Sovyet vatandasinin ihtiyacim1 karsilamaya yOnelik organize
edilmiglerdir. Gliniimiizde turistlerin konaklama igletmelerinin hizmetlerine olan ihtiyag
ve beklentileri daha da farklidir. Bu nedenle, giiniin kosullar1 geregi, konaklama
isletmelerinin, sagladigi hizmet ve sundugu irlinleri ile modern tiketicinin istek ve
ihtiyaglarin1 karsilamasi gerekmektedir.

Konaklama isletmelerinde tutundurma faaliyetleri: Kirgizistan’da bir
aragtirmaya konu olan bu c¢alisma {iic boliimden olusmaktadir. Birinci boliimde
konaklama isletmeleri ile ilgili teorik bilgilere yer verilmistir. Konaklama isletmelerinin
turizm endiistrisindeki yeri, Onemi, diinyada ve Kirgizistan’da tarihsel geligimi, farkh
acilardan smiflandrilmasindan, organizasyon yapisindan sz edilmistir. ikinci boliimde
pazarlama karmasi ve tutundurma kavramlari incelenmistir. Bu boliimde genel
pazarlamaya deginilerek, daha ¢ok turizm pazarlamasina odaklanilmistir. Turizm
pazarlamasmin yanisira pazarlama karmasi elemanlarindan s6z edilerek esas konuyla
ilgili tutundurma karmasi ele alinmistr. Konaklama isletmelerinde tutundurma
faaliyetlerinin 6zellikleri ve cesitli uygulamalar1 incelenmistir. Uygulama boliimii olan
tciincli bolimde, Kirgizistan’daki konaklama isletmelerinin yoneticilerine yonelik
aragtrma i¢in veri toplamak amaciyla anket yontemi kullanilmuistir.

Bu arastirmanin amaci, turizm sektorii yeni gelismekte olan ve biylk bir
potansiyele sahip bir iilke olarak Kirgizistan’daki konaklama isletmelerinde tutundurma
faaliyetlerini incelemek, mevcut tutundurma uygulamalarini tespit etmek, karsilasilan
sorunlar1 ve eksiklikleri belirlemek olarak ifade edilebilir.

Tezin son kisminda ise, sonug ve Onerilere yer verilmistir.

Anahtar kavramlar: Kirgizistan, Konaklama isletmeleri, Otel, Tutundurma.
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MENMAHKAHAJAPJIATBI PBIHOKTO TOBAP KYPI'Y3YY HIII
YAPAJIAPBI: KBIPI'BI3CTAHABIH MMUCAJIBIHIA.

Typusm cexropy e3reue 20-KbUIBIMIBIH KHHYHW >KapbIMBIHAH Oariran bIK9aM
OHYTYIl KOINTOToH OIJIKOJIOPYH HSKOHOMUKACHIHBIH JKaHIaHYyCyHa ©3YHYH YOH
canbiMblH  Kommo anabl. 2000-xkblnaa 37 apanblk Typu3M casKaTTapblHA KaTblIIKAH
TYPUCTTEPAUH CaHbl 693 MIIITUOHAY Ty3TeH Ooiico, Oyn kepceTkyd 2006-xkbuibr 847
MUJUTHOH, 2007-kb1161 903 MUIUTMOHTO KEeTKeH. Typu3M UHIYCTPUSACHI 6TO bIIIAMIBIK
MEHEH OHYIYYCY MEHEH Oupre, oJike[le UII OPYHJAphl MEHEH KaMmChl3 KbUIyyJa 5H
IIBIHKBL CekTop Oonyn caHanmaT. ©3 upeTuHAe Oy Karmail, e3rede OHYIYH Keie
KaTKaH OJIKeJIepAe OpuUyHAyy IMpobiieMara aWjlaHTaH WIICU3IUK MPOOIeMachiH
yerTreryyre ebenre Ty3eT. TypusM aiipbikua TaOUTBIA pecypcTapbl >KETHIICHU3 OONTOH

©JIKeJIop YUYH 6Te MaaHUJTYY KUpele Oynarsl OOyl 3CEnTeNeT.

A3BIpKBl  ydypAa TYpU3M  HMHJAYCTPHUSCBIHBIH  KapaMarblHAArbl  TYpU3M
UIIKaHaJlapbl CaHbl JKarblHaH OOJICYH, TYPY »KarblHaH OOJICYH KeOeMYyYHYH YCTYHJe.
Jlemek TypucTTepre CYHYWITAIraH IPOLYKT KaHa KbI3MaTTap/blH CaHbl J1a apTyyaa.
benruneit keryydy Hepce, ydypla TYpUCTTEp MYPYHKyra cajibl IITBIPManyy 333HIYY
KEJIUI, KONl HEPCEHM ACKE alraH, KbUIJAT KOJIJIOHYydyJaapra aiyiaHraH/bIKTapblHaH

TYPHU3M HIOIKaHACBIH TaHJA0040 Ja KbLIJAT MaMHUJIC JKacallaT.

Bup npoaykT KaHYaJIBIK JEHIDJ/IE JKaKIIbl 00JICO [1a, Tyypa dMEC )K€ JKETHUILCH3
KBUIABIPYY MII Yapanapbl Ke3[eTeH KbIMBIHTHIKKA JKETIel Kanmyyra cederm OoJoT.
Bbapapik ase ninKaHamap Y4yH MapKeTHHT-MMKCTU Tyypa Ty3yY MaaHuiayy vl bupok

Jan YOIyl Typu3M CEKTOpyHJa Mapka (Kapaap) TYPYKTYYIYry >KOK OOJTOHJIIYKTaH



MApKETUHT-MUKC 3JIEMEHTTEPUHUH WUYAHEH PBIHOKTO TOBApP KYPry3YYHYH MAaHUCH OTO

YOH.

TypucTTuk mNpPOAYKTTYH KapaMmarblHAa OpYH ajiraH MeWMaHKaHaJlapblH
PBIHOKTO TOBAp >KYPry3Yy MII yapanapbl TYPUCTTUK MPOAYKTTY ©TKOpPYY MaKcaTbIHJAA
peKIaMaliblK  KaMIaHUslapAbl  YIOLITYPYY, TYPU3M KapMaHKeEJIEepUHE KaHa
KOpPre3MeJiepyHe KaTblIllyy, MaajbiMaT TYpJIapblH YIOUITYPYY, KaTajgoIiapibl Oachll

YypIrapyy ’KaHa yIlyJl CBISKTYy dapanap/bl ©3YHO KAMTBINT.

Keipreiscranma skairamkaH KemnTereH MeilMankaHaimap CoBeTTep COMO3y
yOarelHa Kypysayll COBETTHK JKapaHJap YIYH KbI3MaT KbUITaH. A3BIPKBI YOAKBITTATHI
KOJIZIOHYYUYlIapIblH MEWMaHKaHa KbI3MaTTapblHA KapaTra OOJITOH Kaajaoo TallarTaphbl
TanTakplp Oenek. OIMOHAYKTaH MeWMaHKaHajJap 3aMaHJbIH TajaOblHA bIIAHBIK
YIYPAYH KOJJIOHYYUYCYHYH MYKTQKIBIKTApPBIHA KOOI O€pe aIIbIIIBI KePEeK.

«MeliMaHKaHajgapJarsl  PHIHOKTO  TOBap  KYpPry3yy  HMII  4Yapayapbl:
KBIpreI3cTaniblH MECANBIHAA» aTTyy Oya Wil Y4 OenymIeH Typar. bupunum Gemymy
MeliMaHKaHanapra  OallJlaHBIIITYy ~ TEOPHUSUIBIK  MaajbIMarTapra apHaJraH.
MeiliMankaHalap6IH TYPU3M HHIYCTPUSCHIHIA J3JIETEH OpAY, MaaHWUCH, NTYWHOIery
xaHa  KeIpreiscTanaarsl TapbIXblii  ©HYTYIIY, KIaccu puKausiapbl  SKOHYHO
MaaJibIMaTTap OEpUIITEH.

OxuH4YM  OOIyMIe MapKeTUHI-MHUKC >KaHa PBIHOKTO TOBap KYPry3yy
TYWYHYKTOpY KapairaH. bym Oexymme Typu3M MapKETHHTUHUH ©3reUYeIYKTOPY
Tyypanyy TYUIYHYKTep Oepuyium WINTHH HETH3rd TeMachl OOJTOH PBIHOKTO TOBap
KYPTry3YY HII yapanapbl KeHUpH Kapairad. O moH0H 3J1e, MeiiMaHKaHamapia phIHOKTO
TOBAp XYPry3YY HII YapaliapblHbIH ©3T0Y6IYKTOpYy OCpHIITeH.

Yuynuy 6exymae, Keiprei3crangarsl MeiMaHKaHa KETEKUMIICPH YIYH TY3Y/ITOH
AHKETaHBIH KapJaMbl MEHEH WIII KY3YHO alllbIpbIIraH U3ujieere opyH oepuired. bym
M3WII0OHYH MaKcaThl TYpU3M CEKTOPY >KaHbIJIaH OHYTYN Kene >kaTkaH Keipreizcranaa
KalramkaH MelMaHKaHalapIarbl PeIHOKTO TOBAp JKYPry3yy HII YapallapblH, ajapibl
aTkapyyaa KaObuiran mpoOsema jkaHa KeMYHUJIUKTEePAH W3HIIIee 0OJIyIl caHalar.

MaructepIuK UIITHH asTbIH/a KbIMBIHTHIK )KaHa CYHYITap OPYH ajraH.

AukbIv ce310p: KbIprei3cTaH, MeiiMaHKaHa, PpIHOKTO TOBAp KYPry3yy.
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THE PROMOTION ACTIVITIES OF ACCOMODATION FIRMS (IN
CASE OF KYRGYZSTAN ACCOMODATION FIRMYS)

The tourism sector has begun to more developed in the second half of XX
centure and become one of the sector that mostly contribute to economy. The number of
international travelling tourists around world is increasing day by day. For instance,
their number in 2000 was 693 million, in 2006 847 million and in 2007 903 million.
Because of the massiveness feature of the tourism industry and because the producers of
service are people, this sector is one of the preferential economic sector in solution of
unemployment as one the most crucial problems in emerging countries. Especially
tourism sector has usually become a solution for problems faced in economies with the

shortage of natural resourses and for overcoming the crisis.

Tourism sector is a subunit of service sector. Tourism marketing has the almost
same attributes as service marketing. However, tourism marketing has such kind of

attributes that are absent in service marketing.

Nowadays touristic enterprises in tourism industry are different from their
numbers and types. Therefore the assortiment of products and services offered to
customers are increasing. At the same time nowadays tourists are more sophisticated

and conscious customers and they behave more selective in choosing touristic firms.

Inspite of how good and in high quality the product is, if the promotion activity
is wrong and unsufficient, it is impossible or very hard to achieve target audience. For

all business in order to succeed it is very important to build acceptable marketing mix.

vii



However as in tourism sector the brand loyalty is lower, promotion as one of the

marketing mix components has become more important.

The promotion campaign of touristic services consists in activities like
realization of advertisement campaign in order to sell touristic product, participation in

touristic fairs and exhibitions, organization of info tours, publication of catalogues etc.

In Kyrgyzstan hotels mostly were built in Soviet period and were organized in
order to satisfy the needs of Soviet citizens. Nowadays the expectations and needs of
todays customers for accomodation services differ. In this context as a nesessity of
today, the products and services of accomodation firms should be suitable to needs and
expectations of todays customer.

This thesis consists of three chapters. The first chapter is compoused of theoretic
review on accomodation firms, i.e. on a role of accomodation firms in tourism industry,
historical background of tourism in the world and Kyrgyzstan, classification of
accomodation firms, organization structure and functional division in accomodation
firms.

The second chapter contains of theoretical review on marketing mix and
particularly promotion. This chapter touches on general marketing and mostly focuses
on tourism marketing. Here the issues like the features of tourism marketing, its
nesessity, functions and different applications were studied. Also the properties of
promotion activities in accomodation firms and their different practices were analyzed.
The third chapter contains of practical part of this thesis. In this chapter also were given
the findings of this study. The questionnaire were selected as a data collection method.

The objective of this thesis is to study promotion activities of accomodation
firms in Kyrgyzstan, to determine current promotion practices, to define faced problems
and deficiencies in this sector. In Kyrgyzstan the tourism sector is believed to be one of
the emerging and have big potential for development.

The last part of this chapter contains on results and suggestions.

Key words: Kyrgyzstan, hotels, accomodation firms, promotion
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MEPOIIPUATUA ITPOABWKEHUA YCIYIT BTOCTUHUYHOM
BU3HECE HA ITPUMEPE KbIPT'BI3CTAHA.

Typuctuueckuii CcexkTop, HMHTEHCHUBHOE pa3BUTHE KOTOPOTO MPHUIUIOCH Ha
BTOpYIO TosioBHHY 20 Beka, okazal Hauboyiee CUIBLHOE BIHMSHUE HA POCT S KOHOMHUKHU
MHorux cTtpad. Ecimu B 2000 rogy KOJIMYECTBO TYPUCTOB, IMYTEHIECTBYIOUMX IO
MEXIYHApOIHBIM MapiipyraM, coctaBiisuio 693 muimonon, B 2006-2007 romax ux
YHUCIIO IOCTUTIIO, COOTBETCTBEHHO, 847 m 903 MumMOHOB TypucToB. CEKTOp Typu3Ma
SIBJISIETCS. TPHOPUTETHBIM CEKTOPOM IO COKPAIIEHUIO 0e3pabOTHIBI B Pa3BUBAOIIXCS

CTpaHax.

B Hacrosimee BpeMsi, 1o CpaBHEHHIO € TIPOIUTBLIM, PA3HOBUIHOCTH U KOJIMYECTBO
TYPUCTKUX TPEANPUATHNA  CHIBHO BO3pocio. COOTBETCTBEHHO BO3pOCIO H
pasHooOpas3ue TYpIpPOIYKTOB M YCIyr. B Toxke Bpemsi, COBpeMEHHBbIE MOTPEOUTENN
cTanu 0Oojee OCBEeIOMIICHHBIMU, 00Jiee OTBETCTBEHHBIMU IPU BHIOOPE TYPUCTUUYECKUX

MIPEAIPUATHHN.

Hackonbko OB XOpOoIMM He ObLI MPOAYKT HENPaBUIbHOE HJIM HEIOCTATOYHOE
MPOJIBU)KEHNE MOXKET NMPUBECTH K HE YAOBIETBOPUTENBHBIM pe3yabTaram. [[ns Bcex
OPEeIIpUsITUA BaXXHO co3JaHHe A(PQPEeKTUBHOTO MapKETMHI-MHUKCA, HO B CEKTOpE
Typu3Ma MEpOIPUATUS MPOABUKEHUSI 00peTaeT BCE OOJIBIIYI0 BaXKHOCTh CPEIN APYIUX
COCTaBJAIOIIMX MAapKEeTMHI-MHKCA B CBA3M C TEM, 4YTO B CEKIOpe Typu3Ma

IPUBEPKEHHOCTD K OHpeHeHeHHOfI MapKE OUCHb HU3Kasdl.

MCPOHpI/ISITI/Iﬂ OpOABUKCHHA OJHOIO0 TOCTUHHUYHOIO IMPCAIIPUATHA, KOTOpBIﬁ B
CBOIO OUYCPEAb ABJIICTCA COCTABJIAOIIMM TYPIIPOAYKTAa CTPaHBbI, BKIHOYACT B ce0s

PA3INYHBIC PCKIAMHBIC KaAMIIAHWU U JJISI CTUMYJIIMPOBAHUA C6BITa, y4aCTuC B TYPUCTCKUX



SApMapKax U BBICTaBKaX, OPTaHU3AIMI0 MH(GO TYpOB, BBITYCK MEYATHOH MPOIYKIHHU U

T.0.

BonbumucTBO rocTrHul B KbIprei3cTane ObLIN TOCTPOEHBI B COBETCKOE BPEMS U
ObUIM HamIpaBJieHbl Ha YIOBJIETBOPEHUE HYKJ COBETCKOIO TIpaxkJaHuHa. B
COBPEMEHHOM € MHUpPE OXUJaHUs MOTpeOUTEeNeld OT TOCTUHUYHBIX YCIYI CHJIBHO
OTIMYAIOTCS OT HpexHUX. [loaToMy npenocraBiasieMble TOCTUHUIAMH YCIIYTU JIOJIKHBI
COOTBETCTBOBATh TPEOOBAHUSAM U OKUJJAHUSIM COBPEMEHHOI0 MOTPEOUTEL.

Hannas nucceprauuss Ha Temy «Meponpusarus NOPOABUIKEHHUS YCIYT B
TOCTUHUYHOM OnsHece Ha mpuMepe Keipreisctana» coctouT u3 Tpex yacredd. [lepsas
YacTh KOTOPOTO, OTBOJUTCS JIMTEPATYpHOMY 0030py MPEANPUATHI pa3MeIleHus.
3/ech paccMaTpuBaeTCsd HUX pPojdb U MECTO B CEKTOpEe TypH3Ma, UX HCTOPHYECKOE
pasBuTHe B Mupe U B KbIprei3crane, nx 0COOCHHOCTH U KITaCCU(PHKAIUN.

Bo BTopoli uYacTM pPacCMOTpEHBl MapKETUHI-MHUKC M IPOABUKEHHUE,
IIPEUMYIIECTBEHHO, B MApKETHHIE Typu3Ma. A TaKKe OCHOBHOE 3HAUEHUE U MECTO
OTBOAMUTCA MEPONPUATUAM MPOJBMIKEHHUS M  MEPONPHUATHSAM IPOABUKEHHUS B
TOCTHHUYHOM OH3HECE, B YACTHOCTH.

B npaktrueckoil TpeTbel 4acTH JUcCepTaluM, ObLT HCIOIb30BaH METO/ ONIpOCa.
C oroif menpto ObUIa CcOCTaBlieHAa aHKETa JUIS PYKOBOJAWTENEH TPEANPUSTHI
pasMelIeHHS.

Lenp paHHOW JuccepTaluy, HW3YYUTh MEPONPUSTUS MPOJIBHKEHUS B B
TOCTUHUYHOM Ou3Hece, MOIy4uTb HHQOPMALMI0O O MIPUMEHSEMBIX MEpOIPUSATHUiA
MPOJIBUXKEHHUS], BBISIBUTH IPOOJIEMBI U HEJOCTATKHU.

B nocnenHel yacTu auccepTalvy MPEACTABIEHBI UTOTH U ITPENTIOKEHUS.

KuroueBbie cioBa: Kblprei3cran, rOCTHHUYHBIN OU3HEC, TPOIBUKEHUE.



